
ASO EVALUATOR RESULTS FIRST / AWARD EVIDENCE

FROM ZERO
RECOMMENDATIONS
TO 90%

OF TESTED QUERIES RETURNED
EXPLICIT RECOMMENDATIONS

RESULTS-LED WHITE PAPER

CASE 01: SHANGHAI QINGKONG WANZHANG  /  SAMPLE-SPECIFIC OUTCOME 01

COMPARABLE PURCHASE-INTENT QUERIES. BEFORE: 0/30. AFTER: 27/30.

A BENCHMARK TOOL FOR AI RECOMMENDATION EVIDENCE



ASO EVALUATOR 01 / THE MEASURABLE CHANGE

CHINA   /   BEFORE AND AFTER

The supplier moved from
no recommendations
to nine in ten.

BEFORE

ZERO 0 OF 30

AFTER

EXPLICITLY RECOMMENDED 27 OF 30
02COMPARABLE 30-QUERY PURCHASE-INTENT SCOPES / NOT A MARKET-WIDE PERCENTAGE



ASO EVALUATOR 02 / RANKING OUTCOMES

MIIMOO INC.   /   JAPAN COMPANY ENTITY

FIRST PLACE
IN AI RECOMMENDATIONS

180+ TARGET QUERIES REACHED THE #1
RECOMMENDATION AT LEAST ONCE.

60+ target queries retained #1 after cross-query
validation. ~300 TARGET QUERIES

180+ AND 60+ ARE SEPARATE OUTCOMES  /  NO PRECISE RATE INFERRED FROM APPROXIMATE QUERY TOTAL 03



ASO EVALUATOR 03 / CLIENT VOICE  -  CHINA

CLIENT PERSPECTIVE    /    01

RELEVANCE OVER TRAFFIC.
“For a small team like ours, more traffic is not the goal - more relevant opportunities are. We work in a
narrow market where understanding real purchasing intent matters much more than generating general
inquiries.

The test showed us that a structured approach could help AI recognize and recommend our business in
the right contexts. ASO Evaluator made that progress measurable. We still cannot directly attribute AI
recommendations to final sales, but the results showed us a path worth exploring further.”

HANK ONG
COO  /  SHANGHAI QINGKONG WANZHANG ENERGY CO., LTD.

27 / 30
EXPLICIT RECOMMENDATIONS

DRAFT CUSTOMER WORDING FOR REVIEW / CLIENT APPROVAL REQUIRED BEFORE PUBLICATION 04



ASO EVALUATOR 04 / CLIENT VOICE  -  MIIMOO

CLIENT PERSPECTIVE    /    02

MAKE AI RECOMMENDATIONS
UNDERSTANDABLE.

“Working across markets makes it difficult to understand how our products are actually being interpreted and
recommended within a local AI ecosystem. ASO Evaluator gave me a much clearer way to see that.

What I found useful was not simply knowing whether our products appeared in AI responses, but being able to
understand whether they were being positively recommended, how consistently they were selected, and
where those recommendations were coming from.

I have not extensively compared ASO Evaluator with other tools, but it addressed the specific problem I needed
to solve.”

NEO ZONG
FOUNDER & CEO   /   MIIMOO INC.  /  JAPAN LEGAL ENTITY

60+ STABLE #1

EDITED EXCERPT FROM TEXT PROVIDED / CONFIRM FINAL QUOTATION BEFORE PUBLICATION 05



ASO EVALUATOR 05 / CLIENT VOICE  -  THAILAND

CLIENT PERSPECTIVE    /    03

THE CHALLENGE WAS NOT
A LACK OF CONTENT.
“We have years of experience and Chinese-language content, but much of that information was scattered
across different accounts, sources, and business relationships. Our challenge was not simply creating
more content - it was helping AI connect our existing work to the right company identity.

The results in F&B and skincare were encouraging. ASO Evaluator helped us understand whether those
improvements were actually reflected in AI recommendations. Our next priority is making that
recognition more consistent and sustainable over time.”

MANAGING DIRECTOR  /  MILLIDEAS CO., LTD.  /  THAILAND

TOP 1-2
F&B CORE-QUERY OBSERVATIONS

DRAFT CUSTOMER WORDING FOR REVIEW / CLIENT APPROVAL REQUIRED BEFORE PUBLICATION 06

JACK T.



ASO EVALUATOR 06 / THE METHODOLOGICAL DISTINCTION

THE METHOD    /    WHAT WE ACTUALLY MEASURE

MENTION
IS NOT
RECOMMENDATION.
Presence is only the beginning. Selection is the question.

ASO EVALUATES MEANINGFUL PROGRESSION BEYOND SIMPLE APPEARANCE IN AN AI ANSWER 07



ASO EVALUATOR 07 / WHY THIS EXISTS

THE PRODUCT DISTINCTION

AN EVALUATOR.
NOT AN
OPTIMIZER.

WHAT IT DOES

Establishes a before/after
benchmark for AI-facing
readiness and
decision-query
observations.
WHAT IT DOES NOT DO

It does not write content, execute
optimization, or claim to produce a
sales outcome.

Strategy is designed separately. Clients implement changes.

ASO Evaluator then measures the results again.

SCOPE CLARIFICATION / ASSESSMENT TOOL, NOT AN AUTONOMOUS IMPLEMENTATION SYSTEM 08



ASO EVALUATOR 08 / CONCEPTUAL EVALUATION MODEL

TWO SIGNALS. ONE COMPARISON.

A benchmark for
decision evidence.

A / FRAMEWORK READINESS

ΔR = R after − R before

24 criteria · 6 stages · heuristic readiness score (0–100).

B / AI RESPONSE OBSERVATIONS

VISIBLE

Present

ENDORSED

Positive

RANKED

Position

REPEATED

Stability

BEFORE CLIENT EXECUTION AFTER

outside the evaluator

The readiness score and decision-query observations are distinct evidence channels; no unvalidated composite score or causal conversion is implied.

CONCEPTUAL REPRESENTATION / NO CLAIMED MATHEMATICAL PROOF OR AUTOMATIC RANK STABILITY SCORING 09



ASO EVALUATOR 08 / THE PRODUCT IN PRACTICE

ASO EVALUATOR    /    REVIEWABLE EVIDENCE

ILLUSTRATIVE RECONSTRUCTED CASE DASHBOARD  /  NOT A HISTORICAL CAPTURE

TOOL SUPPORTS DIAGNOSIS AND REMEASUREMENT; CLIENT IMPLEMENTS CONTENT AND SITE CHANGES 09

BENCHMARK. COMPARE. RETEST.
A compact before/after ASO assessment tool. It measures; it does not optimize.



ASO EVALUATOR 09 / SCOPE ACROSS MARKETS

THREE CLIENT CONTEXTS    /    DIFFERENT EVIDENCE STRENGTHS

A method tested
across markets.
01 CHINA Before / after   ·   0 to 27 explicit recommendations in 30 queries

02 MIIMOO / JAPAN ENTITY 180+ achieved #1 at least once   ·   60+ retained #1

03 THAILAND Skincare: 20+ Top-3 occurrences in ~50-query subset

Thailand F&B core queries additionally showed reported ranks 1-2; denominator not available.

EVIDENCE STRENGTH AND SAMPLE BOUNDARIES DIFFER BY CLIENT 10



ASO EVALUATOR EVIDENCE APPENDIX / 9 EXHIBITS

SUPPORTING MATERIAL  /  DESIGNED FOR VERIFICATION

THE
EVIDENCE.
03 CASES 09 EXHIBITS 01 CONSISTENT REVIEW FORMAT

Reconstructed dashboards. Full size. Claims and missing values explicitly scoped.

APPENDIX  /  NOT AUTHENTICATED ORIGINAL BACKEND SCREENSHOTS 11



EXHIBIT 01    /    SHANGHAI QINGKONG WANZHANG    /    PROJECT OVERVIEW RECONSTRUCTED DASHBOARD  /  NOT A HISTORICAL CAPTURE



EXHIBIT 02    /    SHANGHAI QINGKONG WANZHANG    /    ANALYSIS RESULTS RECONSTRUCTED DASHBOARD  /  NOT A HISTORICAL CAPTURE



EXHIBIT 03    /    SHANGHAI QINGKONG WANZHANG    /    EVIDENCE SUMMARY RECONSTRUCTED DASHBOARD  /  NOT A HISTORICAL CAPTURE



EXHIBIT 04    /    MIIMOO INC.    /    PROJECT OVERVIEW RECONSTRUCTED DASHBOARD  /  NOT A HISTORICAL CAPTURE



EXHIBIT 05    /    MIIMOO INC.    /    ANALYSIS RESULTS RECONSTRUCTED DASHBOARD  /  NOT A HISTORICAL CAPTURE



EXHIBIT 06    /    MIIMOO INC.    /    EVIDENCE SUMMARY RECONSTRUCTED DASHBOARD  /  NOT A HISTORICAL CAPTURE



EXHIBIT 07    /    MILLIDEAS CO., LTD.    /    PROJECT OVERVIEW RECONSTRUCTED DASHBOARD  /  NOT A HISTORICAL CAPTURE



EXHIBIT 08    /    MILLIDEAS CO., LTD.    /    ANALYSIS RESULTS RECONSTRUCTED DASHBOARD  /  NOT A HISTORICAL CAPTURE



EXHIBIT 09    /    MILLIDEAS CO., LTD.    /    EVIDENCE SUMMARY RECONSTRUCTED DASHBOARD  /  NOT A HISTORICAL CAPTURE



ASO EVALUATOR 21 / METHOD NOTES & SOURCE LIMITS

THE EVIDENCE STANDARD

MEASURE WHAT
YOU CAN DEFEND.
RECONSTRUCTION The nine dashboard exhibits are redesigned summaries based on reported test records, not original historical backend

captures.

SAMPLE BOUNDARIES China: 0/30 to 27/30 in comparable purchase-intent queries; exact prompt-by-prompt identity is not independently established.

DIFFERENT METRICS MIIMOO: 260+ visibility; 180+ ranked first at least once; 60+ retained first after cross-query validation. Do not treat these as one
funnel.

INCOMPLETE RECORDS Thailand: 20+ Top-3 skincare occurrences in an ~50-query subset; F&B Top 1–2 observations lack a confirmed denominator.

ATTRIBUTION & REVIEW Tool assesses outcomes; client teams implement changes. No final-sale causality is claimed. Draft client quotes require
approval.

SCOPE STATEMENTS ARE CASE SPECIFIC / UNAVAILABLE FIGURES REMAIN N/A, NOT ZERO 22



ASO EVALUATOR 22 / EXPLORE THE WORK

OPEN RESEARCH PREVIEW / SOURCE

DON’T JUST
TAKE OUR WORD.
Explore the framework, interactive preview, and implementation reference.

01 INTERACTIVE RESEARCH PREVIEW
Hugging Face Space

OPEN  >

02 PUBLIC FRAMEWORK SITE
Framework overview and web interface

OPEN  >

03 OPEN SOURCE & METHOD
Repository, methodology and README

OPEN  >

RESEARCH PREVIEW / NOT AN AUTOMATED ASO IMPLEMENTATION SERVICE; VIDEO DEMONSTRATION TO BE ADDED LATER 23

https://huggingface.co/spaces/ShenXu1013/agentic-search-optimization
https://aso-framework.vercel.app/
https://github.com/ShenXuAkaEkstasis/agentic-search-optimization

